
SNS College of Technology

Coimbatore - 35

Presented by

Ms. S. Beena Devi
Assistant Professor

1
st 

India
n
Institut
ion
to Implement

Design 
Thinking 
Curriculum

Redesigning Common Mind and 
Business

Towards Excellence



16.08.2024 2 / 17S. Beena Devi, AP/MBA/SNSCT – Web and Social Media Analytics



The concept of how ideas travel, especially in the context of web and social media, is

fascinating and complex. The phenomenon of "viralness" refers to how certain content—

whether it's an idea, meme, video, article, or hashtag—spreads rapidly and widely across

platforms, often reaching a massive audience in a short amount of time. This process can

be understood through several key factors
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HOW IDEAS TRAVEL - VIRALNESS IN WEB AND SOCIAL MEDIA



• Emotional Impact: Content that elicits strong emotions, such as humor, awe, or anger, is

more likely to be shared. Emotional resonance is a significant driver of viral content.

• Relatability: Ideas or content that people can personally relate to or find relevant to their

lives are more likely to be shared.

• Novelty and Surprise: Unique, surprising, or innovative content tends to stand out in the

crowded online space, increasing its chances of going viral.
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1. Content Characteristics
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• Ease of Sharing: Platforms like Twitter, Facebook, TikTok, and Instagram have built-in

sharing features that allow users to spread content quickly with just a few clicks.

• Network Effects: Social media platforms are built on networks of connected users. When

someone shares content, it is exposed to their network, which can then share it further,

creating a ripple effect.

• Influencers and Key Opinion Leaders (KOLs): When individuals with large followings share

content, it can significantly boost the content’s reach. Influencers often act as catalysts

for viral trends.
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2. Social Sharing Mechanisms
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• Platform Algorithms: Social media platforms use algorithms to prioritize content that is

likely to engage users. Content that receives high engagement (likes, shares, comments)

is more likely to be shown to a broader audience, facilitating viral spread.

• Virality Loops: Some platforms, like TikTok, are designed to amplify content quickly by

showing it to a wide audience if it performs well in initial tests with smaller user groups.
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3. Algorithms
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• Memes: Memes are a form of cultural information that spreads virally online. They often

evolve as they spread, with users adapting and remixing them to fit different contexts.

• Cultural Relevance: Ideas or content that tap into current cultural trends, events, or

societal issues are more likely to resonate with a wide audience and spread rapidly.
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4. Memes and Cultural Transmission
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• Contextual Timing: The timing of when content is posted can affect its virality. Content

that aligns with ongoing events, holidays, or trending topics has a higher chance of going

viral.

• Geographical Spread: Ideas can spread differently across regions, depending on local

trends and the time of day the content is shared.
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5. Timing

S. Beena Devi, AP/MBA/SNSCT – Web and Social Media Analytics



• R0 (Basic Reproduction Number) of Ideas: Borrowing from epidemiology, the R0 of an

idea refers to how many people, on average, an individual will share the content with. If

R0 > 1, the content is likely to go viral.

• Engagement Metrics: Likes, shares, retweets, comments, and other forms of engagement

are indicators of how widely content is spreading.
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6. Virality Metrics
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• Misinformation and Fake News: Unfortunately, false information can also go viral. These

often spread due to sensationalism, confirmation bias, or the same emotional triggers

that make accurate content viral.

• Backlash: Content can also go viral in a negative way, leading to widespread criticism or

backlash..
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7. Negative Virality
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• Ice Bucket Challenge: A viral campaign that spread across social media, where people

would dump ice water on themselves to raise awareness for ALS. It succeeded due to its

simplicity, emotional appeal, and the challenge aspect that encouraged further

participation.

• Gangnam Style: A music video by Psy that became the first YouTube video to reach 1

billion views. Its catchy tune, unique dance, and shareability made it a global viral

sensation.

16.08.2024 11 / 17

8. Case Studies
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Reach Us
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